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1 t-4
Concept /Meaning of Entrepreneurship
! Need of Entrepreneurship
n Characteristics, eualities and Types of entrepreneur,
Functions
tr Barriers in entrepreneurship

L. Entrepreneurship

trE VTS.

5-8 Forms of Business Ownershi Solep: hetorspropri ip
andformspartnership others

D ofTypes lndustries, of Start-uConcept ps
! alEntrepreneurir support encies atag Nationa t, DistrictState,
Level Sou DI NS( IC ICOSrces) C, SIDB NABARDt,
Commercial KVIC etc.

J 9-12 Techn Businessology bators andncu Science(rBl) and
T Eechnology 'arksPntrepreneur
2. SuMarket andrvey Opportu onldentificatinity

usB ness anPI n( ing)
Busi ness Pla

4 13-16

! Time schedule pran, Agencies to be contacted for project
lmplementation
! Assessment of Demand and suppry and potentiar areas of
Growth

SSl, Ancillary Units, I ny Units, Service sector Uniti

5 17-20

3. Project report preparation
n Preliminary project report

BusiNESSldentifying Opportunity
Fn inal Prod uct selection

n Detailed
6 21-24 T,

tr
4.
tr
!

Project Viability
Management Principles
Definitions of management

echno economic Feasibility

ofm

2



25-28

tr Ljvel of Management in an Organisation
5. Functional Areas of Manageirent
a) Production management
! Functions, Activities
E Productivity
n Quality control

ofFunctions ma nnagement (pla ning organising staffing,
d irecti and controllng etc.ing )

I Production and control
8 29-32

! Need for lnventory management
!. Models/Techniques of lnventory management
c) Financial Management
! Functions of Financial management

b) lnventory Management

ME of Workianagement capitalng
Costi

9 33-36

! Brief idea about Accounting Terminorogies: Book Keeping,
Journal.entry, Petty Cash book, p&L Accounts, Balance
Sheets(only Concepts)
d) Marketing Management

of! reak even Analysis

n

e

10 37-40

E Definition and Need/lmportance
n Qualities and functions of a leader
n ManagerVs Leader

a PlanniManpower Recruitm Sng' ources ofent, manpower
onSelecti Methodprocess, T,of Methods Tofesting, &raining

P ofayment Wages
and Motivati on

! of Partici

Development,
6. Leadership
a) Leadership

l1 4t-44
! Definition and characteristics
tr lmportance of motivation
! Factors affecting motivation
n Theories of motivation (Maslow)
I Methods of lmproving Motivation
! lmportance of Communication in Business
n Types and Barriers of Communication
7. Work Culture, TeM & Safety
E Human relationship and performance in organization

b) Motivation

l2 45-48 . Relations with Peers , Superiors and Subordinates

7

of andConcept Marketing Marketing Management
Marketing Techniques (only concepts)

4Pof SConcept (Price, Place, Product, Promotion)
Human Resource



F

! Accidents and Safety, Cause, preventive measures,
General Safety Rules, personal protection

n TQM concepts
Quality system

Quality Policy, Quality Management,

ui PPE
13 49-52

ropedy Rights(lpR), patents, Trademarks,

8. Leg
a) lntellectual P
c

t4 53-56

c).F.eatures of Payment of wages Act 1936 (onry sarient
points)

b) Features of F
salient points)

actories Act 1948 with Amendment (only

9, Smart Techno logy
of IOT How IOT worksn

l5 57-60

! Applications of IOT_- Smart Cities, Smart Transportation,
Smart Home, Smart Healthcare, Smart lndustry, bmart '

Agriculture, Smart Energy Management etc.

. Components of lOT, Cha
roT

racteristics of lOT, Categories of

Signature of Faculty:

Signature of HOD:

Vblvl

{
1{ art

L


